This research studied the relationship between entrepreneurship education and entrepreneurial intention of university students. Following original research by Zhang, Duysters, Cloodt (2014), Ajzen's theory of planned behavior and Shapero's entrepreneurial event model would be incorporated to identify the effect of exogenous variables such as entrepreneurship education, prior entrepreneurial exposure, perceived desirability and feasibility towards entrepreneurial intention in university students. Furthermore, this study aimed to investigate the selection hypothesis of entrepreneurship education for entrepreneurial intentions. Lastly, this study was also proposing to investigate the moderating effect of the teachers and instructors' enthusiasm (Frenzel et al., 2009 ), pre-educational entrepreneurship intention (Bae et al., 2014) , gender (Verheul et al., 2012) , as well as the moderating effect of peers in the classroom (Falck et al., 2012) . The data would be collected from one of the private and reputable universities in Indonesia in multiple departments with a form of entrepreneurship education. In this study we found that entrepreneurship education does shape entrepreneurial intention. Students with pre-educational entrepreneurial intention would be more likely to have higher entrepreneurial intention. We also learned that there's a strong relationship between social influence of classmates and entrepreneurial intention. In addition, we found that male and female students have a different perspective about entrepreneurship education that affected their entrepreneurial intention.
Introduction
Entrepreneurship has been the most frequent topic discussed in these past years. Many observers found that entrepreneurship is one of the most important mechanisms to promote economic growth of a country through innovation, employment, and welfare (Elfenbein, Hamilton, & Zenger, 2010; Guerrero, Rialp, & Urbano, 2008; Verheul, Thurik, Grilo, & Van der Zwan, 2012; Zhang, Duysters, & Cloodt, 2013) . 
Entrepreneurship and Development
Institute to measure the entrepreneurial ecosystem health, Indonesia was ranked 103th out of 132 countries in the world (Ács, Szerb, & Autio, 2016) . This is a positive sign since in the previous year Indonesia was only ranked 120th out of 130 countries (Ács, Szerb, & Autio, 2015) . Although there was a big gain in ranks for Indonesia, the global entrepreneurship index's score was only increase by 1.72. This means that the development of entrepreneurship in Indonesia is sill limited. Therefore, the promotion of entrepreneurship is important and it has been the main attention of governments. Some studies
show that entrepreneurship education is one of the factors that affect entrepreneurial intention (Fayolle & Gailly, 2013; Peterman & Kennedy, 2003; Zhang et al., 2013) .
Besides entrepreneurship education,
other studies also found that perceived feasibility, perceived desirability, and prior entrepreneurial exposure are positively related to entrepreneurial intention (Fitzsimmons & Douglas, 2011; Guerrero et al., 2008; Krueger, Reilly, & Carsrud, 2000) . This study is going to test all the variables mentioned above and see their impacts towards the entrepreneurial intention of college students from different majors. This study also would like to see the moderating effect of student-perceived lecturer's enthusiasm, social influence of classmates, gender, and pre-educational entrepreneurship intention combined with entrepreneurship education to influence entrepreneurial intention. In this study, we have university students from various majors who either have been exposed to entrepreneurship education or not, as our respondents to see their intention to be entrepreneurs. With an understanding of university students'
entrepreneurial intentions, we can better predict whether they will take real action to put their ideas of a new business into realization. The result of this study can be used to identify the factors influencing entrepreneurial intention that will contribute to the formation of entrepreneurs so that the best strategy can be implemented to increase the numbers of entrepreneurs in Indonesia.
Literature Review and Hypothesis

Development
Entrepreneurial Intention
Entrepreneurship is defined as the process, brought about by individuals, of identifying new entrepreneurial opportunities and converting them into marketable products or services (Schaper, Volery, Weber, & Lewis, 2010) .
According to Bird (1988) , intentionality is a state of mind directing a person's attention, which leads to experience and action in order to achieve something.
Entrepreneurial intention is a state of mind that people wish to create a new firm or a new value driver inside existing organizations. It is a driving force of the entrepreneurial activity (Wu et al., 2008) .
The most popular studies that explain the models of entrepreneurial intentions were theory of planned behavior proposed by Ajzen (1991) and Shapero's model of entrepreneurial event (Fitzsimmons & Douglas, 2011; Lee et al., 2011; Zhang et al., 2013 (Krueger et al., 2000) .
People gain knowledge, develop abilities, and have more opportunities to improve their quality of life through education. In developed countries like Indonesia, creating and managing a business requires skills that are acquired through formal education and training.
That is why education plays a vital role in teaching and developing entrepreneurial skills (Ács et al., 2016) . Previous studies have also shown that entrepreneurship education has a positive effect towards entrepreneurial intentions (Bae, Qian, Miao, & Fiet, 2014; Fayolle & Gailly, 2013; Zhang et al., 2013) .
Perceived Desirability and
Perceived Feasibility
Shapero defined perceived desirability as the personal attractiveness of starting a business, including both intrapersonal and extra personal impacts.
While perceived feasibility is the degree to which one feels personally capable of starting a business (Krueger et al., 2000; Lee et al., 2011; Solesvik et al., 2014) . Segal et al.(2005) found that not all people saw themselves as successful and seeing self-employment as a way to obtain desirable outcomes. People must be willing to bear the calculated risk of becoming an entrepreneur to act on their perceived feasibility and desirability.
Those with a sense of entrepreneurial selfefficacy (desirability) may be drawn to self-employment's more than working for others. In an entrepreneurial situational opportunity, people must as well decide whether they believe that they own the necessary skills and abilities required to be successful or not (feasibility) (Fitzsimmons & Douglas, 2011 (Krueger, 1993) . Previous studies have shown that individuals with entrepreneurial family background will be more exposed to entrepreneurship or self-employment.
Parents as business owners can influence and motivate their children's entrepreneurial intention by serving as role models (Bae et al., 2014; Fayolle & Gailly, 2013; Verheul et al., 2012) .
Children who were raised up in a family business environment are spontaneously increase students' awareness towards entrepreneurship, to allow students to develop entrepreneurial skills, to teach students to put theory into practice, and highlight the entrepreneurial path as a career option (Bae et al., 2014; Fayolle & Gailly, 2013; Oosterbeek, van Praag, & Ijsselstein, 2010) . Peterman and Kennedy (2003) showed that particular entrepreneurship support programs were successful in encouraging entrepreneurs to start a business or to improve their business performance. Wu and Wu (2008) confirm that students who follow of teaching is to enhance students' pleasant achievement emotions (Frenzel, et al., 2009) . In his article, Filion (1994) pointed out that the main concern about entrepreneurial education is not about what is taught but how it is taught. Hence, even if we assume that students are not consciously aware of which profession would ideally complement their skills and thus earn the highest future returns, they are undergoing a process that forms the identities that will make them tend toward certain ideas about the ideal job (Falck, Heblich, & Luedemann, 2012 (Zhang et al., 2013) . This may lead to lower self-employment preferences and activity rates for women. 
Data and Methods
Sample
The data for the research were All of the students were undergraduate students. Among the respondents, 56% were male and 44%
were female, with age ranging from 19-21. The respondents were at their last year in the university. 
Measurements
Dependent Variables
Entrepreneurship intention (EI) is measured by the question "How likely are you going to start your own business?" on a 7-point Likert scale (very unlikely-very likely).
Independent Variables
Perceived desirabilities (PD) and 
Prior entrepreneurial exposure (PE)
is measured using a 5-item scale adopted from Krueger (1993) . (1) To include both the quantity Zhang et al. (2013) , Guerrero et al. (2008) and Veciana et al. (2005) . Perceived feasibility was found to be insignificant for all models thus Hypothesis 2 is not supported, which conforms to previous researches such as Krueger (1993) , Guerrero et al. (2008) Entrepreneurship education is found to be insignificant.
Results and Discussions
Conclusion
Entrepreneurship is very important, especially in developing country such as Indonesia where entrepreneurs are expected to have a greater likelihood for upward mobility (Quadrini, 1999) 
